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Choice of words 
 

Recipients of education and training in VET could be called ‘trainees’, ‘students’, ‘learners’, etc. At 
the request of the QA Board of the END GBV VET project, in this report they are called “learners”. 

 
VET is populated with ‘educators’, ‘professors’, ‘trainers’, ‘teachers’, ‘coaches’, ‘VET staff’, etc. In 
this report, we typically named all staff involved in education and training as ‘educators’, but 
sometimes the other terms may have been used, with identical meaning. 
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1. Introduction - Scope of the report 
1.1 Overview of the END GBV in VET Project 

 
The « END GBV in VET – Full service to increase capacity and awareness for disrupting gender-
based violence in the VET sphere » project focuses on piloting a full-service operating office for 
students, trainers, schools' administrative staff and parents to increase the capacity and awareness 
for disrupting gender-based violence in the VET sphere. This is achieved by improving the 
development of VET school students, their teachers/staff and interested parents in addressing 
issues relevant to GBV, to strengthen the existing structures of the institutions by offering an 
integrated approach through the operation of a full service in the training centre, providing 
information, training, support and consultations. 
Within this context, the END GBV in VET project aims at the creation of a more supportive VET 
school environment for learners in vocational education and training on issues relating to GBV. The 
impact concerns three specific dimensions: 

• 1st Dimension: improved knowledge, policy, and practice of VET students and teachers/staff, 
as well as interested parents for addressing GBV. 

• 2nd Dimension: Increased operational capacity of VET institutions through the operation of 
Safe spaces for VET students to receive support, to critically reflect on and speak openly 
about GBV. 

• 3rd Dimension: Outreach to VET students through the online support service to support 
addressing GBV, outreach to VET related stakeholders to increase their knowledge and raise 
awareness. 

Considering the above-mentioned approach, collaboration between VET centres and society plays a 
crucial role. Indeed, collaboration with NGOs and Public Bodies experienced in the identification 
and tackling of GBV issues is part of the projects’ objectives. By enhancing this collaboration with 
civil society, VET providers can significantly improve the outreach to vulnerable teenagers at risk of 
dropping out, as well as to their parents, thus contributing to a safe and supportive VET school 
environment.  
The project consortium is composed of a diverse group of partners from various European 
countries, each bringing a wealth of experience and expertise to the initiative. The lead partner, 
EVBB (Germany/Belgium), is renowned for its work in vocational education and training, with a 
strong track record of success in the field. Other key partners include AKMI (Greece), IBIS ACAM 
(Austria), CSV (Spain), ENAIP NET (Italy), ICCV (Romania), NEWPORT (Slovakia), NOVEL GROUP 
(Luxembourg), and SYMPLEXIS (Greece). This collaboration of partners ensures that the project 
benefits from a broad spectrum of perspectives and a deep understanding of the unique challenges 
and opportunities present in different national contexts. 
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1.2 Objectives of the Advertising, Communication 
and Dissemination Activities 

 
The project consists of 5 work-packages and the one devoted to communication and dissemination 

is the last one, i. e. work-package 5 (WP5). The aim of WP5, titled “Creating synergies through 

networking, dissemination and exploitation” is to: 

• raise public awareness of project aims and activities to increase its reach and visibility; 

• promote and communicate all project results and outcomes, ensuring wide accessibility to 

wider audiences and in-depth engagement of the target groups; 

• inform and raise awareness to students, trainers and parents about gender-based violence in 

education and VET; 

• sensitise and raise awareness of the general audience about GBV in VET, and cases of daily 

conduct that could mobilise broader audiences to identify GBV. 

 

To achieve these aims, the work-package is divided in 3 tasks, which – together – include all the 

communication and dissemination activities and products foreseen by the project: 

 

1. Task n. 1: Development of a detailed and of added value Dissemination and Exploitation Plan  

The project’s objectives, goals, information and key messages will be disseminated through 

various means and channels in order to mobilize and engage a wide range of audience. For this 

purpose, a dissemination and exploitation plan will be prepared in the first five months of the 

project’s implementation in which the strategy, group of stakeholders and audience and 

communication means and channels will be identified at national and EU level. The plan will be 

discussed and agreed among all partners involved. The dissemination plan will have a dynamic 

character in the sense that it can be enriched and updated on a regular basis and according to 

the need that may arise throughout the implementation of the project. 

 

2. Task n. 2: Stakeholder involvement and sharing of information 

The stakeholder involvement and sharing of information task will be the Stakeholder 

involvement and sharing of information sum total of a number of activities throughout the 
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substantive work packages and the ad hoc or regular information sharing partner entities will do 

within the framework of national events for information sharing, as part of acquainting 

institutions and organisations with END GBV in VET activities, etc. Stakeholders will be involved 

in project activities from their very beginning, starting from the needs assessment interviews and 

continuing with the focus groups, trainings and complementing public sessions. Thus, validation 

of the project concept, progress and findings will be ensured throughout the project duration. 

 

3. Task n. 3: Awareness raising campaigns and events 

The awareness raising campaigns will be an important element of the project message 

dissemination and one which will be directed at the general audience, especially target groups, 

and future professionals and students. Partner entities will each hold an awareness campaign on 

gender-based violence in VET tailored in accordance with national specifics and including specific 

information components. ENAIP will prepare the dissemination material as leaflets, newsletters, 

will prepare the project multilingual website and the social media accounts that will be linked 

with the online portal. Also, a series of stories and testimonials to be projected via the project 

media to outreach all European citizens. The dissemination activity also foresees a work directly 

addressed to the media in general (newspapers, television and online press), by sending periodic 

press releases about the ongoing project activities. Finally, a Public Event in Brussels will be a 

mid/large-scale event (around 100 people from at least 30 different bodies/ 

organisations/administration and entities relevant to VET and policymakers) to put a formal 

closing to project activities, acquaint a wider audience with ultimate project findings and seek 

final outreach to the general public by inviting selected media. It will be a half-day event coupled 

with a capitalization session and will include, apart from co-ordinating entity’s national content, 

presentations from project partners about the situations in their Member States and the impact 

the project reached there. Online video streaming format may be considered for a wider 

outreach. 

 

1.3 Target Groups 

Advertising, communication and dissemination activities are specifically tailored to four key target 

groups within the VET sector: VET learners, educators & administrative staff, parents and relevant 

stakeholders. The targets for the communications and dissemination activities are identified 
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matching the targets of the main project’s activities and deliverables. 

Each of the four target groups considered plays a critical role in the prevention and response to 

GBV within VET and all educational settings and, consequently, in the whole society. 

• VET Learners (Trainees) are the future workers and citizens: empowering them with 

knowledge and skills on how to identify, address, and combat GBV is essential not only to 

builder a safer and more inclusive VET world, but also for improving their whole 

communities. VET learners can both be the younger ones involved in initial VET (iVET, 

typically aged 13-18), and adult individuals in continuous VET (cVET, over 18 years old). 

Considered the activities and purpose of the END GBV in VET, iVET learners were involved in 

the training activities and were targeted by the communication and dissemination activities. 

• Educators (Teachers/Trainers) and administrative staff: are in a unique position to influence 

attitudes and behaviours both of the learners and of their peers. Their engagement in the 

END BGV in VET training has been vital for cultivating a respectful and supportive learning 

environment. Administrative staff are often the first point of contact for support services and 

play a crucial role in implementing and sustaining anti-GBV policies within their institutions. 

• Parents also play a crucial role in reinforcing messages and practices taught in the VET 

environment, ensuring that students receive consistent support and guidance both at school 

and at home. The family context is one of the first in which a young individual can build or 

deconstruct harmful stereotypes and practices: although the engagement of parents and 

tutors is probably the most difficult one to achieve, it is also fundamental to ensure the 

efforts made in the education environment are capitalized and carried on. 

• Other relevant stakeholders are crucial to foster a culture of prevention and fight to gender 

based violence in VET and all other contexts. Among the stakeholders relevant for the END 

GBV in VET project can be listed civil society entities such as: other educational institutions 

both of lower and higher level, policy makers, public offices and NGOs working in the field of 

GBV prevention and in assisting survivors; NGOs and CSOs involved in youth education and 

assistance, social workers and social assistance services.  

Together these groups form the foundation of an integrated approach to eradicating GBV in the 

VET sector and in the communities surrounding the VET providers involved in the present project. 
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The total numbers to be reached with the communication activities according to the project 

application were the following: 

- VET learners: 250 

- VET trainers and VET staff: 150 

- Parents: 50 

- Stakeholders: 340 
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1.4 Structure of the Report 
The present report is structured in two main sections: one regarding the communication activities 
and the other the dissemination ones. 

As for the communication activities, it details the platform and tools provided and the activities 
accomplished for granting the visibility of the END GBV in VET project, both on social media and 
other online and off-line channels.  

The employed communication tools, how they were adapted and used by the partnership, and the 
results of the related activities are introduced by a global reflection on the dissemination and 
exploitation plan and detailed in dedicated sections. 

The report then moves to consider the dissemination activities, meaning the presentation of the 
END GBV in VET project and its results in events both envisaged by the project itself and external. 

Finally, the closing section recaps the results accomplished in the considered profiles. 
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2. Communication Activities  
 
The whole duration of the END GBV in VET project has been accompanied by a thorough 

communication effort by the partnership to disseminate its results and milestones –but also to raise 

awareness on the topics covered by the project- with the wider public, both online and offline, 

aiming at making visible the presence of the project’s activities in the Vocational Education and 

Training centres involved in the project. 
Regarding the online presence of the project, it found its main channels in the project’s website and 

in the END GBV in VET social media; namely Facebook, Instagram.  

The website not only covers the function of a dissemination tool: it also has the function of being 

the platform in which the project’s deliverables remain available to the users. 

The online communication activities also took place through the partner organisations’ own social 

media channels and websites, both reprising contents from the main project’s media and creating 

their own contents, adapted to the peculiarities of each partner’s context. This allowed the 

outreach of the project’s communication contents on other social media platforms (YouTube and 

LinkedIn) and in the national and local contexts covered by the partnership. 

 The project’s results and topics have also been narrated by its protagonists visually in a set of six 

short promotional videos published in the final weeks of the project with the support of the lead 

partner EVBB’s YouTube channel. The making of the videos saw the common effort of members of 

all of the partners, who lent their voices to recap the story of the project: this way, not only the 

videos serve the purpose of promoting the deliverables, but also of demonstrating of how heartfelt 

the participation to the project has been and how pervasive the addressed topics are.  

The complexity of the topics and the importance of the activities also required more in-depth and 

impactful written communication: this has been accomplished by drafting 3 project newsletters 

and 2 press releases. These materials have been readapted to the local contexts by the partners, 

meeting the local sensitivity and highlights regarding the activities carried out during the life of the 

project. 

To enhance the visibility of the project and its activities, also printable materials have been 

produced and used by the partnership in their training centres: a leaflet, three customizable 

posters, and other materials produced singularly by the partners when needed.  

  

https://endgbv-in-vet.eu/
https://www.facebook.com/share/AbWAB4jKTSxFx1SR/
https://www.instagram.com/end.gbv.vet?igsh=YWdnZDNsYWhyaW45
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2.1 Dissemination and Exploitation Plan 

The Dissemination and Exploitation was drafted in the early stages of the project to provide 

a comprehensive framework for all the partners, guiding them in effectively communicating 

and reporting relevant activities and outcomes. Although rooted in the initial phase of the 

project, the plan has been refined and updated throughout the project’s duration to reflect 

its progress and any emerging new opportunity.  

The dynamic nature of the document stemmed from the need to adjust planned actions and 

activities. Since the goal of the communication plan was to disseminate the project’s outputs 

as effectively as possible, any changes in the project activities or the emergence of new 

action points necessitated updates to the plan. As the conditions of the local context 

touched by the project rapidly changed throughout the project, having a dynamic 

communication plan was indeed essential for staying responsive, adaptable, and effective.  

The dissemination plan of the project includes key information on the strategy, products and 

tools that have been made available to the partners to ensure a homogeneous approach 

when disseminating project activities and results, thus granting the sustainability of the 

project and its results.  

 

The general communication objectives of the END GBV in VET project outlined in the 

dissemination plan are the following: 

• engage target audiences in the participatory processes and keep them committed 

and dedicated even after the project’s conclusion; 

• increase target groups’ commitment and involvement in decisions and actions to 

prevent gender-based violence in schools, as well as to encourage stakeholders to 

adopt policies, measures, procedures, and tools to prevent gender-based violence in 

educational and working environment; 

• communicate and disseminate the results within the project to relevant target 

groups; 

• promote the replication of the project and of its results. 
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To this end, as recalled in the previous section, a series of tools have been created and/or 

used during the projects: 

• A project website 

• A promotional leaflet 

• 2 press releases 

• 3 newsletters 

• 3 posters 

• 6 videos 

• Project's social media accounts 

The single tools will be seen in further detail in the following sections. 

 

2.2 Project Website 
 

The project website – www.endgbv-in-vet.eu – is live since July 2022. It is the main interface 

towards all stakeholders interested in the END GBV in VET project. The website content has 

been constantly updated with information on the gender-based violence phenomena in 

schools and on all project’s activities and results. 

Purpose: to provide a user-friendly platform for accessing online training and support desk 

services, and to showcase project updates and achievements. 

Target Audience: VET students, families, VET trainers and staff, and other stakeholders. The 

project website has been designed according to the visual identity of the project. 

http://www.endgbv-in-vet.eu/
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The website structure is the following: 
 
HOME 
 About the Project 
 Subscribe to our newsletter 
 Project Partners 
 Join our Mission 

ABOUT US 
 The Project 
 GBV and Education 
 GBV in EU 
 Project Objectives 

PARNERSHIP 
 Our Network 
 Lead, Project and Associated Partners 

RESULTS 
Here all public results of the project, detailed by single work package, remain available to 
the users after the project’s end.  

 
ONLINE PLATFORM 
In the website is embedded the description of and direct link to the END GBV in VET online 
platform that aims to address Gender-Based Violence within VET schools, offering valuable 
resources and support to students, teachers, and parents. 
The platform features interactive courses designed for students, teachers, parents, and 
ambassadors.  
These courses include videos, quizzes, and activities to help users understand and address 
GBV effectively.  
Key features of the platform include a secure incident reporting form that maintains student 
privacy and confidentiality, allowing users to report GBV issues easily and receive support.  
Additionally, the platform offers the possibility to get in touch with trained ambassadors for 
confidential and personalized guidance. 
Users can also access a range of resources through the platform, including various local 
support services and online consulting services provided by trained ambassadors. 

NEWS 

 Social Wall: IG and FB posts 
 

Each section of the website is translated and published in all project partner’s languages. 
  



“Full service to increase capacity and awareness for 
disrupting gender-based violence in the VET sphere” 

Project 101049592 — CERV-2021-DAPHNE 

                                                         
2.3 Leaflet 

 

The project leaflet is a communication material 

designed to be translated, adapted, printed, and 

used in in-presence contexts to pomote the 

project and disseminate its activities.  
It is a six-page English-language flyer outlining the 

context, partnership, background and main 

project activities for END GBV in VET, provided to 

the partnership in July 2023 in a customizable 

format to be translated in the respective national 

languages and adapted for individual contexts. 

The editable leaflet also came with a set of 

detailed instructions for its customisation, with a 

particular focus on including references to the 

national situation of the partners' backgrounds. In 

the present document annexes can be found the 

Italian version of the leaflet, featuring a focus on the Italian perspective and national situation 

regarding the fight on gender-based violence and on the role the local VET system can play in 

contributing to it.  

In the first page of the leaflet are featured the project’s brief description and the list of participating 

organisations.  

In the second section the background context of the project is outlined, along with the three 

dimensions covered by the project (see section 1.1 of the present document). 

The third section is about the emerging findings of the National research about the GBV in VET 

phenomenon carried out under WP2.  

The last section is the one which was left to detailing the declinations of the phenomenon of 

gender-based violence in VET in the national context of each project partner. 
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2.4 Press releases 

 
Throughout the lifespan of the project, two press releases have been drafted, made available in 

customisable format to the partnership, and published in local contexts. The templates for both 

press releases contained the following sections: 

• Contact information 

• Release date 

• Title 

• Location 

• Article (one-page text highlighting project milestones) 

In detail, the press releases written for the project were:  

• Press release n.1: «Gender-based violence represents a reality in the vocational education 

and training system in EU member states» (December 7th, 2023). This press release focused 

on the WP2 reports on GBV in VET in Austria, Greece, Italy, Luxembourg, Spain, and 

Slovakia. It reconstructs the theoretical framework behind the drafting of the reports and on 

the comparative approach employed to collect data, information, and best practices from 

the countries investigated. It then outlines the causes and the nature of the GBV 

phenomenon in VET systems, finally moving on the necessary measures needed to prevent, 

address, and contrast it. In the final section, key messages about gender-based violence 

prevention are listed.  

This press release has been translated in Italian by ENAIP NET, broadcasted on its internal 

newsletter “aula 51” (reaching over 4000 addresses among ENAIP educators, learnes, and 

staff), and published on the Italian website “comunicatistampa.net” , which is read and used 

by journalists in the whole country. It was also published on the ENAIP Veneto website 

(ENAIP Veneto is one of the regional entities of the ENAIP NET consortium, the one in which 

the END GBV in VET project was mostly focused) 

• Press release n.2: «EndGBVinVET Project Celebrates Successful Final Conference in Brussels» 

(August 8th, 2024). This second press releas was centered on the project’s final conference 

in Brussels, Belgium; it focused on the project’s deliverables and main highlights presented 

during the event. 

The Austrian partner organisation Ibis Acam translated this press release in German and 



“Full service to increase capacity and awareness for 
disrupting gender-based violence in the VET sphere” 

Project 101049592 — CERV-2021-DAPHNE 

                                                         
sent it to 25 contacts among its stakeholders.  

ENAIP NET translated and partially adapted the content of the press release to highlight the 

impact of the project deliverable in its involved training centres and on the whole 

organisation. The article was then published on ENAIP Veneto’s website and on the 

“comunicatistampa.net” website.  
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2.5 Newsletters 

 

The different phases of the END GBV in VET project were marked by the publication of three 
newsletters, serving as key communication tools. These newsletters were drafted in English and 
subsequently made available to all partners for translation and adaptation, ensuring accessibility 
and dissemination across different countries and languages. 

1st Newsletter – April 2023: The inaugural newsletter introduced the project with an overview, 
highlighting the key objectives and the partnership. It provided insights into the findings from 
research on Gender-Based Violence (GBV) in Vocational Education and Training (VET) across various 
countries. The findings stressed the challenges faced by Greece, Italy, Spain, and Luxembourg in 
combating GBV within their VET systems. It also emphasized the importance of fostering a GBV-
inclusive culture through national recommendations. The newsletter outlined the consortium’s 
aims, such as raising awareness among VET students, educators, and parents about GBV and 
implementing support structures within VET institutions. Lastly, it set the stage for the future by 
discussing the creation of a comprehensive training package and online support systems for 
addressing GBV in VET settings. 

2nd Newsletter – June 2024: The second newsletter provided an update on the progress made in 
GBV awareness training. It focused on the launch of training workshops held across six countries—
Austria, Greece, Italy, Slovakia, Luxembourg, and Spain. These workshops targeted students, 
teachers, and parents, equipping them with practical tools to address GBV in VET. The interactive 
nature of the training was praised by participants, who enjoyed activities such as quizzes, role-
playing, and group debates. Direct feedback from learners, parents, and educators highlighted the 
training’s impact, with participants expressing their newfound knowledge and the desire to further 
engage with the topic. The newsletter also included plans for an eLearning platform and support 
office to continue GBV-related education and resources. 

3rd Newsletter – September 2024: The final newsletter highlighted the achievements presented at 
the END GBV in VET Final Conference, held in Brussels in June 2024. This event gathered over 115 
participants, both in-person and online, from across Europe, including representatives from 
educational institutions and stakeholders. Key outcomes shared during the conference included an 
online repository of resources, soon-to-be-released guides, and training materials for addressing 
GBV in VET environments. The project also launched an online support platform offering resources 
in multiple languages. The newsletter reiterated the project’s long-term goals, urging continued 
collaboration and the sharing of best practices to promote gender equality within VET systems. 

All three newsletters were published by ENAIP NET via its internal broadcasting list, reaching over 
4000 email addresses within its training centre’s communities. Additionally, IBIS Acam translated 
the third newsletter into German and shared it with 673 followers on social media. Novel Group 
published all three newsletters on both its social media and website, reaching 808 accounts 
globally. Newport sent the newsletters via email to 60 addresses, while AKMI reached 440 
addresses similarly. Symplexis used both email and social media to disseminate the newsletters to 
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144 contacts. Lastly, EVBB shared a newsletter about the training activities, reaching 97 email 
addresses. 

In total, the newsletters reached an estimated 6.162 contacts globally, enhancing the project's 
visibility and fostering an international conversation on disrupting GBV in VET systems. 

 

 

2.6 Posters 
Of the set of printable materials, the three project’s posters are probably those which have left the 

most immediate visual marks in the VET centres involved in END GBV in VET.  

As all of the materials, the have been drafted in English and progressively made available as 

templates for the partnership to translate, adapt, and make visible in the involved centres.   
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More specifically, the three posters were about: 

 
Poster 1: «How can we stop gender based violence in VET? ». This poster offered key steps for 
addressing and combating GBV in a VET environment; it was meant to give to a VET centre’s 
community essential and impactful insights. The poster highlighted the importance of getting 
informed about GBV, getting prepared by establishing clear guidelines and providing effective 
training, and getting structured by creating a comprehensive regulatory framework and developing 
impactful awareness campaigns. 
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Poster 2: « Practical Decalogue: dos and don’ts to confront and combat GBV in VET ». This poster 
expanded the concept of offering the training community a simple, clear checklist to address GBV-
related phenomena with a 10-points list aimed at trainers, learners, and all of the school 
population. The poster provided practical advice on how to listen and believe victims, respect 
privacy, educate oneself and others, support the victim, report incidents, promote an inclusive 
environment, encourage open dialogue, participate in training, implement preventive measures, 
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and advocate for change. It also emphasized the importance of avoiding behaviours such as 
ignoring GBV, blaming the victim, overstepping boundaries, spreading information unnecessarily, 
confronting the alleged perpetrator, making assumptions, dismissing small incidents, relying solely 
on formal education, and neglecting self-care. 
 
 

 
Poster 3: «How to engage our VET communities in the fight to gender based violence». This last 
poster for the project offered an extract of the lessons learnt during the training and support 
piloting activities, calling to action the school community and leaving a visual legacy after the end of 
the project. The poster emphasized the need for collective action to create safer learning and 
working environments. It called on individuals to be prepared, informed, and engaged in promoting 
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a respectful and non-violent approach, assessing the effectiveness of their actions, networking with 
support services, engaging the broader community, and keeping up the effort through continuous 
involvement in initiatives to combat gender-based discrimination and violence. 
 
The three posters have been translated in Italian and hung in ENAIP’s Padova and Verona VET 

training centres; posters n.2 and 3 were also translated in German by Ibis Acam.  

The posters were also disseminated via their social media: as an example, Novel Group published 

the poster on its Facebook, Instagram, and Facebook accounts; the posters were also reprised on 

the END GBV project’s social media.   
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2.7 Short videos 

A set of six short promotional videos published in the ending weeks of the project with the support 

of the leading partner’s YouTube channel contributed to disseminate the project results while at 

the same time capturing the voices of the protagonists of the END GBV in VET activities. 

Tutors, training, learners and team members of the project lent their voices and faces to the 

narration of the project, not only serving the purpose of promoting and disseminating, but also 

testifying the heartfelt participation to the project by dozens of people across Europe.  The making 

of the videos saw the common effort of members of all of the partners in retracing the project’s life 

phases. 

The videos have been published with the support of the EVBB YouTube channel due to their 

considerable dimensions: they were then reprised in the project’s social media channels and by the 

partners. The six videos covered the following topics: 

Video 1: Introduction and general information on the project 

Video 2: Presentation of the training activities – how can the training’s knowledge be applied to 

real-life situations, which strategies can be outlined in a VET training framework to address GBV, 

and examples of GBV root causes. 

Video 3: Presentation of the training activities – the correct terminology to address GBV-related 

issues, the main legal rights and protections available to victims of GBV, and how can stakeholders 

contribute to keep combating GBV 

Video 4: Presentation of the training activities – how the training promotes critical thinking skills in 

the context of GBV prevention; a focus on the development of critical thinking activities, 

enhancement of effective communication skills for discussing GBV-related issues. 

Video 5: Presentation of the training activities and pilot support service – the END GBV in VET 

training and awareness-raising on GBV issues, the involvement in training of a broader public within 

the addressed target groups, highlights on the project’s experience. 

Video 6: The END GBV in VET final conference and the project’s results. 

Combined, the six videos reached 367 views on YouTube, and were reposted on the project’s social 

media with sponsored boosts. On social media, through the END GBV in VET channels, the boosted 

posts had as objective to get link clicks to the respective YouTube videos, and Meta insight shows 

these Ads obtained globally 46,226 reached accounts and 3,383 link clicks. 

https://youtu.be/ozJMZhb7wpE
https://youtu.be/bfaXWKQKU2E
https://youtu.be/6SAdEMT6w_8
https://youtu.be/I2ZUpV0DR5Y
https://youtu.be/YbqxNsiMbF0
https://youtu.be/z1mdKSQbaoA
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2.8 Social media posts 
The Facebook and Instagram END GBV in VET channels have been active since May 3rd, 2022. By 

the end of the project, the two pages counted globally 255 followers. The two pages together 

published 110 posts over the lifespan of the project, which have complexively reached 46,676 

accounts and had 279 content interactions. Most of the posts were reprised by the partner 

organisations on their own social media channels (even other ones like LinkedIn and YouTube), thus 

granting a broader dissemination of the posts.  

The partnership, led by ENAIP NET, took turns in publishing on the project’s social media, covering 

not only the project’s activities and its main highlights, but also topics and news related to the 

project’s themes such as: GBV-related terminology, call to action to fight gender based violence in 

VET and all environments, policies promoting the fight on GBV, and similar. 

The social media presence of the project has also been boosted by the posts on the partnership’s 

accounts of each organisation. Counting also the posts published by the single partners on 

Facebook, Instagram, and LinkedIn, globally 189 social media posts about the project have been 

published, which reached globally an estimated of 64,540 accounts.  

 

2. Dissemination Activities 
The communication activities, both online and printed, were complementary to the live and in-

presence dissemination activities of the project and its results.  

The main types of dissemination activities for the project were: 

1. Training activities: although they constitute the focus of the project’s Work Package 3, the 

training activities have also been considered as dissemination for they not only hold an 

educational value; they also contribute disseminating with the wider public the topics related 

to the fight on gender-based violence. This is particularly true in the case of a target which is 

usually out of formal education, such as the trainees’ parents and families. Moreover, other 

workshops and informal activities were offered related to the project and its core topics.  

2. Events (in presence-online): alongside with the 8 national events organized in Italy, Belgium, 

Greece, Romania, Luxembourg, Spain, Austria, and Slovakia –and the project’s final event in 
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Brussels- the project’s result were disseminated in the context of other local events the 

partners participated in. 

 

As for the training activities, for the purpose of the present report, it is worth recalling that: 

- The trainings were delivered by the VET providers within the partnership to the following 
target groups: staff (trainer but also other staff of the VET centers such as tutor and 
administrative employees); learners, and the families of the learners 

- They were held in mixed format in presence and online in multiple training sessions and 
events. They were attended by:  

Organisation and country Staff Learners Family members 
ENAIP NET, Italy 30 70 13 
Newport Group, Slovakia 9 18 17 
AKMI, Greece 15 17 7 
Ibis Acam, Austria* 17 55 10 
Centro San Viator, Spain 15 17 9 
Novel Group, Luxembourg 17 8 15 

Total 103 185 71 

The overall 359 participants to the END GBV in VET training activities can effectively be considered 

as recipients of an awareness raising activity on the topics covered by the project, and as the target 

of dissemination of the project activities. 

For a more detailed description of the eight national events and their results, the dedicated report 

D5.13 can be consulted. The national events organized under the project were eight: 

- On 24/05/2024 the Italian National event was held in Vicenza, with 38 participants 

- The national event in Belgium was held on 22/05/2024 in Brussels and had 31 attendees 

- The Greek national event was held in Kifisia on 27/09/2024, with 33 participants 

- In Slovakia, the national event was held in Trebišov on 30/09/2024, with 30 participants 

- In Romania the national event was hosted online on 26/06/2024 and had 48 people 

attending 

- In Luxembourg the national event saw 30 participants, on 5/09/2024 
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- In Spain the national event was held in San Juan on 27/09/2024 with 26 participants 

- In Austria, the national event was held online on 5/09/2024 with 27 participants 

The final conference for the project was held in hybrid format in Brussels on July 17th, 2024, and 

saw the participation of 40 people in presence and 75 online.  

Combined, the national events and the final event reached 378 people. The target number 

foreseen in the Dissemination and exploitation plan was 100 people. 

In addition to these events foreseen in the application, three partners also presented the 

END GBV in VET project and their participation to its activities in other events: 

• Novel group presented the END GBV project and its portal during the 25th 

Luxembourg pride anniversary in collaboration with Rosa Lëtzebuerg, the national 

LGBTIQ+ association. 

• Newport group presented the project’s activities and results during three conferences 

in which industries and business partners were involved, on 16/05/2023, 7/12/2023, 

and 15/01/2024. In the first, the project and its focus were presented to the members 

of the Slovak Federation of Employers' Associations and Employer´s Council for VET. 

The second was the annual conference organized by the Slovak Employers and 

Industrial Association under the title “Employability of Young Graduates”: in that 

occasion, the organization presented its involvement in the project and the related 

collaboration opportunities with national and regional stakeholders. In the third 

conference, titled “So that every graduate has a job”, the END GBV in VET project was 

presented as good practice. 

• AKMI presented the END GBV in VET project as a best practice during the second 

study visit of the FAIR CBHE project at the University of Western Attica in Athens on 

February 2nd, 2024.  

 

 

 



“Full service to increase capacity and awareness for 
disrupting gender-based violence in the VET sphere” 

Project 101049592 — CERV-2021-DAPHNE 

                                                         
 
 
 
 
 
 

3. Target groups 

The main target groups of the project and its activities were: 

1. VET Learners 

2. VET educators (teachers/trainers) and staff 

3. Parents 

4. Relevant stakeholders 

With regards to relevant stakeholders towards which the communication and dissemination 

activities were addressed, each partner provided a list of local actors to reach and or involve. As a 

result, the total amount of local stakeholders reached by the project amounted to 1.228  

Organisation Total number of contacts* 

EVBB 963 

AKMI 20 

Centro San Viator 20 

ENAIP NET 119 

IBIS ACAM 26 

ICCV 20 

NEWPORT Group 20 

Novel Group 20 

Symplexis 20 

 Total: 1228 

Of the contacts provided, the majority are of organizations of the VET world, involving hundreds 

more learners, trainers, staff, and families.  

Though it was not always possible to thoroughly distinguish the different target groups reached by 

the project’s communication and dissemination activities, it is possible to say the following:  

 
TARGET GROUP TOTAL NUMBER 
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VET LEARNERS 3.903 

VET EDUCATORS & STAFF 784 
PARENTS 585 

STAKEHOLDERS 1.228 
 

The estimate reported above regards the main target groups of the project, amounting to a direct 

audience for the communication activities of an estimated 6500 people.  

However, it is important to note that the general public reached is much wider: considering the 

audience who attended events and trainings, the views and engagement with posts and online 

advertising and communication materials of all of the partnership’s websites and social media, and 

the broadcasting of printable materials, it can be estimated that over 70.000 people throughout the 

involved countries have been informed of the END GBV in VET project and its activities.  
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4. Annexes 
 

1. Dissemination and exploitation plan 

2. Leaflet_Italian example 

3. First Press Release 

4. Second Press Release 

5. First Newsletter 

6. Second Newsletter 

7. Third Newsletter 

8. First Poster 

9. Second Poster 

10. Third Poster 
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https://www.facebook.com/END-GBV-in-VET-100397626013895
https://www.facebook.com/END-GBV-in-VET-100397626013895
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The emblem must remain distinct and separate and cannot be modified by adding other visual 

marks, brands, or text. Apart from the emblem, no other visual identity or logo may be used to 

highlight the EU support. When displayed in association with other logos (e.g., of beneficiaries or 

sponsors), the emblem must be displayed at least as prominently and visibly as the other logos. For 

the purposes of their obligations under this Article, the beneficiaries may use the emblem without 

first obtaining approval from the granting authority. This does not, however, give them the right to 

exclusive use. Moreover, they may not appropriate the emblem or any similar trademark or logo, 

either by registration or by any other means.  

 

6.2 Disclaimer excluding agency responsibility  
 

Any communication or dissemination activity related to the action must use factually accurate 

information. Moreover, it must indicate the following disclaimer (translated into local languages 

where appropriate):  

 

“Funded by the European Union. Views and opinions expressed are however those of the author(s) 

only and do not necessarily reflect those of the European Union or [name of the granting authority]. 

Neither the European Union nor the granting authority can be held responsible for them.” 
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7. Timeline  
 

END GBV IN VET 

Task 5.1:   

- Leaflets (6 pager) with info on 

the project (1) 

- 2 press releases (2)  

- 3 newsletters (3) 

- 3 posters (4) 

- 6 short videos, English + 

partner languages (5) 

Task 5.2: 

Stakeholder 

involvement 

and sharing of 

information 

(National 

Events 

reports) 

Task 5.3. 

Awareness raising 

campaigns and 

events  

Event (Final) in 

Brussels: 100 

attendees 

WP5: Creating synergies through networking, dissemination and exploitation 

 (1) (2) (3) (4) (5)   

Jan 23        

Feb 23      X  

Mar 23        

Apr 23        

May 23        

Jun 23        

Jul 23        

Aug 23 X       

Sept 23   X     

Oct 23        

Nov 23  X  X    

Dec 23        

Jan 24        

Feb 24   X     
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Mar 24    X X   

Apr 24     X   

May 24    X X   

Jun 24   X  X   

Jul 24     X  X 

Aug 24  X   X  X 

Sept 24 D5.12 D5.13 D5.14 

 

8. Evaluation and Monitoring  
 

An editable monitoring spreadsheet has been shared via email so that all partners can track their 

specific project communication and dissemination activities. Reminders are being sent at least every 

6 months so that partners can update this tool.  

The following indicators are used for evaluation:  

▪ Web statistics: numbers of visits and where visitors are from. Measure of success: at least 

1,000 unique visitors – number to be reached during the final year of the project  

▪ Social media feedback: number of followers to the END GBV in VET Facebook and Instagram 

accounts and use of the hashtag #endgbvinvet.  

▪ Multiplier events: at least 30 participants in each national multiplier event + 100 in the final 

conference- 

▪ Videos: 1,000 views all in all for the 6 videos to be produced 

▪ Number of subscribers to the newsletter: 100+ subscribers 

 

Performance Indicators and Social Media Management 

As anticipated, every activity efficacy and engagement will be measured by numbers reached: views, 

likes, shares in case of online publications; names and signatures of participants in case of in-

presence or online activities. 
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These numerical indicators will provide a tangible framework for evaluating the performance of 

dissemination activities and social media management. By incorporating these estimates, a more 

robust understanding of engagement and efficacy can be gained, enabling informed strategies for 

future endeavours. 

In particular, the aim for the quantitative outreach should meet the following indicators. 

- Social media pages: a minimum number of followers must be reached by the end of the 

project. The actual number of followers is 100 on FB and 112 on IG, and these numbers are 

raising slowly. In this vein, the aimed target can be set at minimum 200 followers each. For 

pursuing this objective, especially on Facebook, every collaborator in the project is kindly 

asked to extend the invite to like the pages through the function “Invite Friends” as showed 

below, and select “Invite all friends”: 

 

-   Social media posts: every partner must take care of sharing the publications on their 

organization's pages. A minimum number of engagement is required for each post: all posts 

must reach a minimum of 50 interactions in total, counting likes, comments and shares. 

- In presence or online activities: for any event indicated in the application, and every other 

useful occasion to promote END GBV in VET, the measurement of dissemination efficacy 

should be by numbers of participants. In the case of the scheduled national events, a 

minimum number of 100 participants’ signatures must be collected. As for other initiatives, 
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including conferences, seminars, webinars or else, a minimum of 5 photos (or screenshots) 

of the event must be collected to document the activity, and the number of people that took 

part at the event should be reported when providing evidence. 

 

 

 

 

 

 

 

 

9. Conclusion 

 
In conclusion, this communication plan serves as a comprehensive roadmap to guide END GBV 

partners in fostering effective and impactful communication. By strategically aligning our messaging 

with the project’s goals, identifying and understanding our target audiences, and leveraging diverse 

communication channels, we aim to create meaningful connections and enhance stakeholder 

engagement. 

  

As said, considering the dynamic nature of our environment and the ever-evolving needs of our 

audiences, this plan is intended to be a living document that will be regularly reviewed, updated, 

and adjusted until the end of the project. This dynamic approach is essential for ensuring the 

continued relevance and effectiveness of our communication efforts. 

  

Ultimately, effective communication is not just about disseminating information but building 

relationships, fostering understanding, and contributing to the overall goals of the project, i.e. 

fostering prevention of and protection from gender-based violence. Through the implementation 

of this communication plan, we are, therefore, committed to strengthen connections, amplify key 

messages, and achieve communication effectiveness in support of the project’s broader mission and 

objectives. 



  

38 
 

“Full service to increase capacity and awareness 
for disrupting gender-based violence in the VET 
sphere” 

Project 101049592 — CERV-2021-DAPHNE 

 

 

 

 

 

 

 



  

39 
 

“Full service to increase capacity and awareness 
for disrupting gender-based violence in the VET 
sphere” 

Project 101049592 — CERV-2021-DAPHNE 

ANNEXES 
Annex 1: Visual Identity 
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Annex 2: Preliminary list of relevant stakeholders  
 

In order to collect a comprehensive stakeholder list, ENAIP NET produced a document to be filled 

by all partners with no sensitive information related to stakeholders (template attached). 

Category of stakeholder should be defined by: 

CATEGORIES NUMBER 

Assotiaton students 1 

Association parents 2 

Institute VET provider 3 

Other training centers 4 

CSOs 5 

Public service provider (Social, health, 

etc.) 

6 

NGO 7 

Association of VET provider 8 

Other 9 

 

Template of stakeholder list is available in SharePoint at Task 5.2 Stakeholder involvement. Every 

partner has been provided with a personal folder with the template to fill. 

 

 

Annex 3: Presentation and summary of last update of WP05 
 

During Athens TPM on 26th January 2023, the team realigned with some details that include the 

DEP. You can find the PPT presentation at WP05 END-GBV VET Interim Meeting 26.01.23.pptx. 

 

 

 

 

https://evbb.sharepoint.com/:f:/r/sites/endgbvinvet/Freigegebene%20Dokumente/22-01%20EVBB02%20End%20GBV%20in%20VET/Deliverables/WP5%20Creating%20synergies%20through%20networking%20dissemination%20and%20exploitation/Task%205.2%20Stakeholder%20involvement?csf=1&web=1&e=tg4ard
https://evbb.sharepoint.com/:p:/r/sites/endgbvinvet/Freigegebene%20Dokumente/22-01%20EVBB02%20End%20GBV%20in%20VET/Project%20Management/Transnational%20Meetings/TPM%201%20-%20Athens-%20Greece-%2026-27%20Jan.2023/presentations/WP05%20END-GBV%20VET%20Interim%20Meeting%2026.01.23.pptx?d=wb765b15ababe48f88c01863858869a2c&csf=1&web=1&e=IYUJAu


2. Leaflet_Italian example 
 

 



 
 
 
 

END GBV 
in VET 

Full service to increase capacity and 
awareness for disrupting gender-based 

violence in the VET sphere 

 

 
Co-funded by 

the European Union 

 
 

The project 
 

The END GBV in VET project focuses on piloting a full service operating office for students, trainers, schools 
administrative staff and parents to increase the capacity and awareness for disrupting gender-based violence 
in the VET sphere. This is achieved by supporting VET school students, their teachers/staff and interested 
parents in addressing issues relevant to GBV, strengthening existing structures within the institutions by 
offering an integrated approach in terms of a full in-house service that will provide information, training, 
support and guidance. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The partnership 
EVBB - Europäischer Verband Beruflicher Bildungsträger - GERMANY/BELGIUM 

AKMI - Akmi Anonimi Ekpaideftiki Etairia - 
GREECE 

 
BFI OOE - Berufsforderungsinstitut 
Oberosterreich - AUSTRIA 

 
CSV - CENTRO SAN VIATOR - SPAIN 

 
ENAIP NET - Impresa Sociale Societa 
Consortile Srl - ITALY 

ICCV - Institutul De Cercetare A 
Calitatii Vietii -  ROMANIA 

 
NEWPORT - Newport Group As - 

SLOVAKIA 
 

NOVEL GROUP - Novel Group Sarl - 
LUXEMBURG 

 
SYMPLEXIS - Symplexis - GREECE 



 

 
The context 
Gender-Based Violence (GBV) is the most extreme 
expression of unequal gender relations in society and 
one of the most widespread violations of human 
rights. While GBV disproportionally affects women and 
girls, it also affects men and boys. These abuses take 
place all over the world in homes, schools, workplaces 
and communities. Nevertheless, GBV can be 
prevented, and educational institutions may have a 
central role in ending its perpetration. Students in 
Vocational Institutes (VET) are typically young and 
evidence shows that young people lack adequate 
information on the spectrum of violence based on 
gender and they are unaware on the existing means 
to report and address the abuse behaviour 
(Hämäläinen & Wallenius, 2017). 

 
The period of college admission often represents the 
first time that many young people experience “real” 
independence from their parents, guardians, relatives, 
and teachers who supported and guided them during 
the early teen years. However, many young people 
are unable to successfully handle the independence 
that comes with college life, opening them up to 
negative outcomes related to sexuality. Studies have 
found that young women’s rights to a safe learning 
environment, free from sexual and other kinds of 
violence, with access to information and services, are 
currently limited at tertiary level (Foubert & 
Newberry, 2016). The Commission Communication on 
a Union of Equality: Gender Equality Strategy 2020- 
2025 highlights the importance of vocational 
education and training for women and men to ensure 
a gender balance and to tackle gender stereotypes. 
The Council Recommendation on VET for sustainable 
competitiveness, social fairness and resilience 
targeted measures promote gender balance in 
traditionally “male” or “female” professions and 
address gender related and other types of stereotypes 
together (COM (2020) 275 final). 

Co-funded by 
the European Union 



 

 
 
 

 
The capacity and awareness for disrupting gender- 
based violence in the VET sphere is achieved by 
improving the ability of VET school students, their 
teachers/staff and interested parents in addressing 
issues relevant to GBV, strengthening existing 
structures within the institutions by offering an 
integrated approach in terms of a full in-house service 
that will provide information, training, support and 
guidance. To this aim the project will: train 250 
students, inform 150 educators and 50 parents in, carry 
out one awareness-raising campaign, 8 national events, 
1 closing event. 

 
Within this context, the END GBV in VET project aims at 
the creation of a more supportive VET school 
environment for learners in vocational education and 
training on issues relating to GBV. 

Co-funded by 
the European Union 

 
 

3 DIMENSIONS 
 

1 
Improved knowledge, policy, and 

practice of VET students and 
teachers/staff, as well as interested 

parents for addressing GBV. 
 
 
 
 

2 
Increased operational capacity of 

VET institutions through the 
operation of safe spaces for VET 

students to receive support, to 
critically reflect on and speak openly 

about GBV. 
 
 
 
 

3 
Outreach to VET students through 

the online support service to support 
addressing GBV, outreach to VET 

related stakeholders to increase their 
knowledge and raise awareness. 



 
 
 
 
 

 
Co-funded by 

the European Union 

OUR FINDINGS 
 
Based on the contributions from the partner countries, the findings in WP02 reveal that gender-based violence 
(GBV) is a significant issue in the VET sector in Europe. Best practices for preventing GBV in education have been 
discussed through interviews and focus groups. 
 
Greece ranks last in the EU Gender Equality Index and requires further progress in terms of the implementation 
of new legislation, increased public awareness, and official data collection on GBV incidents. The Greek Needs 
Assessment Report highlights the lack of awareness about GBV among VET teachers, staff, and students, and the 
lack of structured response strategies and action plans. 
 
Luxembourg has made big steps in terms of gender equality, but two out of every three women have 
experienced some form of violence in their lifetimes, and GBV is also happening in VET. 
 
Spain has taken significant steps to address GBV, including the adoption of the Organic Law for the 
Comprehensive Protection of Women against Gender Violence in 2004, but challenges remain, such as 
underreporting of GBV incidents, lack of access to support services, and the need for greater accountability for 
perpetrators of GBV. 
 
Complementing the national researches, EVBB implemented two Focus Groups in order to review the European 
wide but also the international context of GBV in VET Schools. Results were impressive and have been taken into 
consideration as an input during the preparation of the Reports. 
 
In conclusion, all partner countries recommend establishing a comprehensive data collection system to monitor 
GBV in VET, creating support offices for victims and families, promoting respect, preventing discrimination, 
including topics such as sexual education or cyberbullying in educational curricula, enforcing sanctions for who 
commits GBV, monitoring and improving security standards. These measures would strengthen the protection 
system for victims of GBV and promote gender equality in the VET sector.
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Contributions from the Italian perspective to the 
project in this phase included an analysis of the 
education and technical training systems, 
initiatives, and tools for addressing GBV. Despite 
the structure of VET in Italy being recently aligned 
with European EQF and UNESCO ISCED systems, 
challenges persist, such as territorial fragmentation 
(in Italy the management of VET is a regional 
competence), lack of funding, and limited data. GBV 
is a deep-rooted issue in Italy's culture of gender 
inequality and recent statistics show a 91% 
increase in sexual violence against women. While 
recent legislation may lead to a coordinated 
intervention policy, best practices for preventing 
GBV in education have been discussed through 
interviews and focus groups. These include 
educational activities and a close involvement of 
educators and dedicated working groups. 

 
To address the challenges related to GBV and 
gender inequality, a comprehensive data 
collection system should be established to 
monitor GBV in the VET sector. Support offices 
for victims and their families should be 
established, and educational activities and 
curricula should promote respect, prevent 
discrimination, and include topics such as sexual 
education and cyberbullying. Anti-violence 
centres run by NGOs and helplines offer support 
for victims, but interventions are limited because 
of territorial fragmentation and difficult in fund 
raising. Sanctions for students or staff who 
commit GBV should be enforced, and working 
groups should monitor and improve security 
standards. By implementing these measures, 
Italy can strengthen the protection system for 
victims of GBV and promote gender equality in 
the VET sector. 



 
 
 
 
 

 

Stay updated for 
upcoming events! 

Co-funded by 
the European Union 

 

   
 

Subscribe to our Newsletter:  https://endgbv-in-vet.eu/about-us/  

Visit our social media pages: (IG) @end.gbv.vet | (FB) END GBV in VET 

Stay tuned for final events! 

https://endgbv-in-vet.eu/about-us/
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Press release template – material from WP2 
 
Contact Information 
Organisation name: 
Contact name: 
Phone number: 
Email: 
 

Release Date:  
 

Gender-based violence represents a reality in the vocational education and training system in EU 
member states 
 

Dateline: city, country 
 
The consortium of the END GBV in VET project “Full service to increase capacity and awareness for 
disrupting gender-based violence in the VET sphere”, has launched a series of three reports 
focusing on gender-based violence in the Vocational Education and Training (VET) system. These 
reports provide an analysis of practices and policies at the EU level and in six member states, namely 
Austria, Greece, Italy, Luxembourg, Spain, and Slovakia.  
 
Using a comparative approach to examine disparities both among and within participating countries 
regarding GBV in VET, the report draws from desk research, policy analysis, primary data collected 
through focus groups and in-depth interviews, as well as the selection of existing best practices in 
addressing incidents of GBV in VET institutions. The reports aim to outline the characteristics of this 
phenomenon, and its manifestation in the VET system, and provides policy recommendations for 
addressing it. 
 
Several factors can trigger GBV in the VET system. They include: the corporate culture within VET 
institutions, which can either prevent or facilitate GBV; the broader societal culture and norms that 
persist throughout society; the origins and socio-cultural backgrounds of VET learners, particularly 
those from migrant backgrounds who are often perceived as coming from lower socio-economic 
strata of society; limited awareness of the types and manifestation of GBV, as well as mechanisms 
for reporting GBV cases; the reluctance  of victims to report or discuss their experiences due to 
feelings of shame; the limited implementation of legal and institutional framework and limited tools 
for preventing and addressing GBV within VET institutions.  
 
In terms of measures needed to prevent and address GBV in VET, there are specific considerations 
that distinguish VET from academic education. VET combines education with early entry into the 
labour market, often at a level that is perceived as having lower prestige.  
Measures to raise awareness and provide training are considered essential for both preventing and 
addressing identified cases of GBV. These measures are designed for trainers, learners, and other 
stakeholders and concern GBV both within VET units and in the workplace. Open and extensive 
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discussions within the VET units are seen as valuable for preventing new GBV incidents. Coherent 
and consistent intervention is effective in dealing with GBV cases, requiring all VET staff to be aware 
of incidents and to act as a team, both with curative and preventive goals. 
 

Despite a strong legislative, policy, and institutional framework supporting and promoting gender 
equality and addressing gender-based violence, there appears to be a gap in its implementation. 
This gap poses challenges in combatting GBV, even more so as it is combined with a lack of targeted 
measures and action specifically tailored to the VET sector. Furthermore, research data on GBV at 
the vocational education level is extremely limited, both at the national and EU levels. This highlights 
the need for both quantitative and qualitative research, both at the national and European levels, 
to gain a better understanding of GBV and develop effective strategies for addressing it.  
 
The recommended actions focus on both preventing gender-based violence and implementing 
curative actions. These measures are designed to address various levels of implementation, 
including EU-wide, national, local and at the VET-unit level. Recommended actions include the 
development and implementation of awareness-raising campaigns, with the goal of fostering open  
dialogue on the often-taboo issue of GBV within VET. To foster these discussions, specialised tools 
are needed; these can include both existing tools (such as those presented in good practice 
examples), as well as the creation of new ones.  Among the suggested tools are: timely interventions 
from VET staff in cases of gender-based violence incidents in VET units; implementation of specific 
actions for the prevention of GBV; development of cooperations within the VET sector to promote 
good practices; introduction of regulations at various levels, starting from the VET-unit level; 
increased efforts to collect data on GBV in the VET sector, which, as was seen for the desk research, 
are currently lacking. 
 
Actions for the prevention and combating of GBV in VET should aim to cover the variety of GBV 
incidents. While GBV is commonly associated with men perpetrating violence against women, and 
this type of GBV is indeed the most prevalent, it is crucial to recognize that GBV can involve 
perpetrators and victims of all genders, in various directions. From another perspective, both VET 
educators and learners can be perpetrators or victims of gender-based violence. All the possible 
typed of GBV and combination of perpetrators and victims need to be made visible and to be 
understood to prevent GBV in VET. 
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USEFUL Key messages 
Data collection system on GBV in VET is crucial for the development of effective policies and 
measures to address gender-based violence. The lack of, or limited, evidence regarding GBV in VET 
makes this phenomenon seem almost non-existent in the eyes of various stakeholders. 
To ensure the success of potential tools, actions, and initiatives aimed at preventing and combatting 
GBV incidents in the VET sector, systematic data collection is a prerequisite, both at the VET-unit 
level and on national/EU-levels. Accurate data on the extent and various forms of GBV in VET, 
currently lacking at both national and EU levels, can highlight existing needs and inform future tool 
development. Mandatory national-level statistics should be developed for GBV incidents in 
education, including VET and should include incidents recorded by type of incident, type of victim, 
perpetrator, etc. 
 
A toolbox for prevention and intervention in GBV in VET dedicated to all types of stakeholders 
(learners, trainers/ tutors/ teachers, parents etc.) should be developed. This toolbox should include 
accurate data regarding the most prevalent forms of GBV within VET (types, intensity, profiles of 
victims and perpetrators, recurrent patterns), models for appropriate intervention, instruments, 
and methods suitable for various situations that may arise in the VET process. 

The instruments and methods should address a set of questions such as: 

 How to react when observing a GBV in which the observer is not the victim; 

 How to provide comfort to the victim(s); 

 How to deal with the perpetrator(s); 

 How to avoid situations in which there is a risk of becoming a victim; 

 When and how to block a situation that could potentially lead to GBV; 

 How to discuss GBV incidents within the VET-unit. 

 
Institutional framework with legal provisions and procedures for addressing GBV should be 
developed. This institutional framework, covering GBV definition, prevention, and perpetrator 
sanctions, should comprise mandatory instruments and institutions to be implemented in every VET 
unit and at local/regional levels.  
The development of a response mechanism and specialised guidelines for addressing GBV within 
VET institutes is also necessary. These guidelines should clearly define GBV and state a step-by-step 
process for teachers and students to address GBV incidents. They should be issued by VET institutes 
and consider the sector’s specificities, including its connection with the workplace. 
The guidelines should emphasize softer corrective measures and confidence-building tools to 
enable participants to address issues without fear of stigmatization. To implement the response 
mechanism and guidelines, the training should be tailored for teachers, trainers, and support staff, 
and different types of GBV. 
 
Awareness campaigns for GBV in VET should be developed to inform all types of stakeholders, 
including learners and educators, about the various types of GBV, including those that are not 
physical, and the institutions responsible for preventing and combating GBV. 
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